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stores*shops
EHI magazine for shopfitting, furnishing and POP marketing

Published by EHI Retail Institute GmbH, Cologne, the official partner
of the international trade fair EuroShop, in cooperation with Messe
Dusseldorf GmbH.

Target group:

The core target group of stores+shops consists of the managing
directors and persons responsible for the buildings, technical and
furnishing departments, as well as the technical purchasing and
marketing departments of the large retail companies in Germany
and Europe. In addition, stores+shops also reaches all the exhibi-
tors of the international trade fair EuroShop, as well as architects and
interior decorators. As media partner of dlv Netzwerk Ladenbau and
the official journal of the ISO International Shopfitting Organisation,
stores+shops is also the main retail magazine aimed at the German
and European shopfitting sector.

Editorial concept:

stores+shops offers its target group accurate information on various
themes concerning shop design and furnishing. Centre stage in the
reporting is taken by new store concepts and shopfitting projects from
all over the world and all branches of the industry, as well as from
store design and visual merchandising. Investment trends for store
expansions, strategies for a successful POP marketing and the man-
agement of retail real estate are as much part of the editorial concept
as are new products and important events in the branch of industry.
The readers of stores+shops are also the first to be informed about
the results of the surveys carried out by EHI's working group “Store
Planning + Design”.

Frequency:

Five times per year in a German and English edition. Each issue has
an average circulation of 17,000 copies (12,000 copies in German,
5,000 in English).
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Schedule 2008

Issue Publication Date Advertisement Deadline
1/2008 14.02.08 25.01.08
2/2008 28.03.08 13.03.08
3/2008 04.06.08 21.05.08
4/2008 15.09.08 01.09.08
5/2008 03.12.08 20.11.08




Subjects covered

ShopReports

* Food retall trade

e Fashion and textiles

e Sports goods

* Shoes and leather goods

 Furniture and furnishings

e Do-it-yourself

» Department stores and
store chains

e Shopping centers

e Specialised stores

e Convenience shops

e Chain restaurants

 Traditional food businesses
(bakery, butcher's etc.)

ShopEquipment

e Shelving/Shop systems

e Wall shelving/Wall systems
» Counters

* POS stands

Checkouts

Lighting technology

Ceiling systems

Flooring

Refrigerated and deep-freeze
cabinets

Refrigerating plants

Air conditioning
Doors/Entrance installations
Elevators

Escalators

Shopping trolleys

Vending machines

StoreDesign/
VisualMerchandising

Store planning

Store layout

Customer guidance systems
Visual merchandising
Mannequins and display
accessories

POPMarketing

e Sales promotion

* Displays

e Presentation techniques

* In-store advertisement media
» Decoration solutions

ShopManagement

e Personnel management

e Customer relations management
 Facility management

* Energy management

* Location issues

EuroShop 2008

(23.02. — 27.02.08)

* Fair reports and EuroShop-
Showroom



Anzeigenpreise und Formate/Costs of advertisements and formats

 Zeitschriftenformat/Magazine format: 210 x 297 mm

e Satzspiegel/Type area: 182 x 235 mm

« Spaltenbreite/Column width: 3-spaltig/3 columns: 58 mm, 2-spaltig/2 columns: 89 mm
« Beschnittzugabe*/Allowance for cutting*: 3 mm

Preise in Euro/Prices in Euro

Formate in mm/ Satzspiegel/non-bleed ads Angeschnitten/bleed ads s/w 4c
Format in mm Breite x Hohe/width x height Breite x Hohe*/width x height* black/white four colour
. 1/1 182 x 235 210 x 297 3.000 4.200
2/3 hoch/high 120 x 235 134 x 297 2.250 3.400
2/3 quer/cross size 182 x 156 210 x 176 2.250 3.400
1/2 hoch/high 89 x 235 104 x 297 1.780 3.000
1/2 quer/cross size 182 x 117 210 x 137 1.780 3.000
1/3 hoch/high 58 x 235 72 x 297 1.300 2.500
1/3 quer/cross size 182 x 78 210 x 98 1.300 2.500
1/4 2-spaltig/2 columns 120 x 78 kein Anschnittformat mdglich/ 1.100 2.250
1/4 quer/cross size 182 x 58 no bleed size possible 1.100 2.250
1/8 hoch/high 58 x 91 kein Anschnittformat moglich/ 700 1.850
1/8 quer/cross size 182 x 29 no bleed size possible 700 1.850
2. Umschlagseite/Inside front cover 182 x 235 210 x 297 3.700 4.800
4. Umschlagseite/Back cover 182 x 235 210 x 297 - 5.000
Sonderfarben und -formate: gegen Aufpreis auf Anfrage moglich. Special colours and special formats: with additional charge on request.
Rucktrittstermin: 4 Wochen vor Anzeigenschluss, bei Jahresauftragen 2 Monate Withdrawal period: 4 weeks before the advertising deadline, in the case of
vor dem jeweiligen Anzeigenschluss, bei einer kurzfristigeren Stornierung kénnen annual orders 2 months before the appropriate deadline; cancellation at shorter
Rucktrittskosten entstehen. notice may result in costs of withdrawal.

Mehrwertsteuer: Die gesetzliche MwSt. wird zusatzlich berechnet.



Preisliste Beihefter und lose Beilagen
Costs of advertisements bound-in and loose inserts

Umfang/Format Preis Euro pro Tausend/
Pages/Format Price Euro per thousand
lose Beilagen/loose inserts beschnittenes Format max.: 205 x 290 mm bis 25 gr. 190

cut format max.: 205 x 290 mm up to 25 gr.

Beihefter/Beikleber 4-seitig/four-sided DIN A4, eingeheftet in der Heftmitte 245
bound-in bound into center of magazine
8-seitig/ eight-sided DIN A4, eingeheftet in der Heftmitte 360

(Vorfalz erforderlich: 1. Seite mind. 5 mm langer)
bound into center of magazine (Top gutter required: first page at least 5 mm longer)

Zusatzliche Postgebiihren fallen nicht an/no additional shipment
Weitere Sonderinsertionsformen wie z. B. CD-ROM: Preise auf Anfrage/Other special advertisements, such as CD-ROMs: prices on request

Bei Buchung sollte immer ein Verarbeitungsmuster vorliegen. At least one example of the desired end-product should be pre-
Anlieferung der Beihefter im unbeschnittenen Format (Beschnittzugabe sented at the time of reservation. Supplements must be delivered in
jeweils 5 mm oben, rechts und unten). uncut form (allowance for cutting: 5 mm at the top, on the right and
Druckauflage: 12.000 Exemplare deutsch, 5.000 Exemplare englisch at the bottom).

Anlieferungstermin fir Einhefter und Beilagen: 14 Tage vor Erscheinen  Copies: 12.000 German, 5.000 English

frei Haus in der Druckerei, Muster und Lieferscheinkopie an den Ver- Delivery time for bound-ins and loose inserts: 14 days before the
lag. Mehraufwand fur eingeklebte Rickantwortkarten wird zu Selbst- printing date, carriage free at the printer's, sample and copy of the
kosten berechnet. delivery note to the publisher's. Additional expenditure for stick-in
Mehrwertsteuer: Die gesetzliche MwSt. wird zusatzlich berechnet. reply cards will be calculated on the basis of prime costs.

Versandanschrift/ Dispatch address: K-Druck Kerbusch GmbH & Co. KG, Hocksteiner Weg 38, 41189 Ménchengladbach
Fon: +49(0) 2166 .95 26-0, Fax: +49(0) 21 66.9526-26



Druckunterlagen/Zuschlage/Rabatte/Tarif Nr. 12/2008

Zeitschriftenformat/Satzspiegel:  DIN A4, 210 x 297 mm/182 x 235 mm
Druckverfahren/Bindeverfahren:  Rollenoffset/Drahtheftung
Druckunterlagen: ¢ Druckoptimierte PDF-Datei inklusive eines farbverbindlichen Proofs (z. B. Iris, HP BestColor)
an die Anzeigenabteilung, EHI Retail Institute, Spichernstr. 55, 50672 Kéln, anzeigen@ehi.org.
Die Distiller-Einstellungen zum Download finden Sie unter www.k-druck.de.
Bei nicht vorliegenden farbverbindlichen Proofs wird die Anzeige nach Euro-Standard flr den Offset-Druck produziert.
Geringe Farbabweichungen gegeniber der Vorlage sind mdglich und berechtigen nicht zu Beanstandungen.
¢ Dateiname: s+s_Heft-Nr._eigener Firmenname
« Ansprechpartner bei technischen Fragen: Nicole Rade +49(0)221.57993-47
Datenuibermittlung: PDF per E-Mail oder per FTP-Server: Zugangsdaten auf Anfrage: Iris Schwamborn +49(0)221.57993-43
Malstaffel: ab 2 Anzeigen = 3%, ab 4 Anzeigen = 5%
Diese Malstaffel gilt auch fiir Beihefter und Beilagen.
Es gelten die Allgemeinen Geschaftsbedingungen fiir Anzeigen und Fremdbeilagen in Zeitungen und Zeitschriften.

Printing material/Additions/Rebates/Tarife no 12/2008

Magazine format/Type area: DIN A4, 210 x 297 mm/182 x 235 mm
Printing process/Binding method: Rotary offset/Stapling
Printing material: * Closed PDF file optimized for printing, including a binding colour-accurate proof (e. g. Iris, HP BestColour)

to advertising departement, EHI Retail Institute, Spichernstr. 55, 50672 Koln, anzeigen@ehi.org.
The Distiller settings can be downloaded from Druckerei K-Druck's website on www.k-druck.de.
In the absence of binding colour-accurate proof your advertisement will be printed in accordance with the
Eurostandards for offset printing. Slight colour deviations from the original may occur and don't constitute
a cause for complaints.
e File name: s+s_IssueNumber_Your Company Name
e Contact for technical questions: Nicole Rade +49(0)221.57993-47
Data transmission: PDF by email or FTP-Server: keyword on request: Iris Schwamborn +49(0)221.57993-43
Multiple insertions: from 2 advertisements = 3%, from 4 advertisements = 5%
These percentages are also applied to bound-ins and loose inserts.
Due to general business conditions for advertisements and inserts in journals and magazines.



Empfanger-Analyse, Auswertung: Ausgabe 3/07
Recipient analysis, issue no 3/07

Gesamtauflage: deutsch und englisch/Total circulation: German and English

Empfangerstruktur nach Wirtschaftszweigen
Recipienta structure according to economic sectors

Einzelhandel/Retall trade

Investitionsguterindustrie/ Capital goods industries

Dienstleister (davon Werbeagenturen: 601)/Service industries (of which advertisement agencies: 601)
Konsumgiterindustrie/ Consumer goods industries

Gro3handel/Wholesale

Sonstige*/Others*

Insgesamt/Total

* Systemgastronomie, Mineral6lwirtschaft, Verbénde, Universitaten, Kammern/ *chain restaurants, oil businesses, associations, universities, chambers of commerce.

Teilempfénger-Analyse: Empfénger im Einzelhandel nach Branchen
Partial recipient analysis: Recipienta in retail trade according to branches

Lebensmittelhandel/Food retail

Mode und Textilien, Schuhe, Sportartikel, Lederwaren/Fashion and textiles, sports goods, shoes, leather goods
Kauf- und Warenh&user/Department stores and chain stores

Drogeriemarkte, Drogerien/Drugstores, chemist's

Bau- und Heimwerkermarkte / Do-it-yourself outlets and DIY hypermarkets

Mobel und Einrichtungsbedarf/Furniture and interior decoration

Blicher, Papier-, Blro-, Schreibwaren/Books, stationery and office supplies

Sonstige*/Others*

Insgesamt/Total

*Getranke, Convenience, Nonfood-Fachhandel, Versandhandel u. a./*beverages, convenience, non-food specialised trade, mail order businesses etc.

Stand: Juli 2007/ Situation: July 2007; Quelle/Source: EHI

Stiick/Copies %
11.505 70,9
2.037 12,5
1.167 7,2
508 3,1
320 2,0
698 43
16.235 100,0
Stick/Copies %
6.895 59,9
2.259 19,6
1.048 9,1
252 2,2
233 2,0
121 11
80 0,7
617 5,4
11.505 100,0



Auflagen-Analyse

(deutsche Ausgabe)

Druckauflage Ausgabe 3/2007 12.000

Tatséachlich verbreitete Auflage 11.088 davon Ausland: 967
Messe-, Archiv-, Belegexemplare 912

Geographische Verbreitungs-Analyse

Anteil an tatsachlich verbreiteter Auflage

Wirtschaftsraum % Exemplare
Deutschland 91,28 10.121
Ausland 8,72 967
Tatsachlich verbreitete Auflage 100,00 11.088

Circulation analysis
(German copies)

Printed copies issue 3/2007 12.000
Actual circulation 11.088  of which abroad: 967
Remnant, archive and voucher copies 912

Analysis of geographic distribution

Share of actual circulation

Economic area % Copies
Germany 91,28 10.121
abroad 8,72 967
Actual circulation 100,00 11.088

Gliederung der Inlandsauflage nach PLZ-Gebieten/
Breakdown of domestic circulation according to postcode

Inland/domestic: 100%, 10.121 Exemplare/copies

&
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Stand: Juli 2007/ Situation: July 2007; Quelle/Source: EHI Retail Institute





